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Press release

10 August 2010

Sales of SPAR wine up 8% thanks to Wine Festival
SPAR’s first ever summer Wine Festival promotional campaign, which took place from 22 April to 2 June this year, has achieved stunning results. 

Total wine sales at the end of the promotional period were up by 8.3% far ahead of the Impulse market, which was down 3.5% for the same time period.
Of particular success during the campaign were South Africa wines, which were up by an astounding 237% over the same period; wines from France which were 35% ahead of the category; and SPAR brand wines, in growth of 17.2%.
SPAR Wine Buying Director, Chris Lewis explained: “We took special care to choose wine ranges that would fit in with consumer trends and activities – for example, we chose South African wines to tie in with World Cup promotional material, and wines from France because it gave us a balance of styles, and depth of choice.”
To support the wines, there was a promotional offer of 25% off 35 selected French and South African wines, including Alexander Fontein Shiraz and Sauvignon Blanc and Namaqua Elephant River wines; and nine wines were bought in especially for the Festival period.

“The Festival was introduced this year with the aim of increasing SPAR’s wine market share from 1.6% to 2.4%, encouraging consumers into trying SPAR wines and increasing awareness of our fantastic range of wines to existing and potential new shoppers,” said Lewis.
“It was also a great opportunity to establish SPAR’s reputation as a retailer that sells excellent quality wines at good value, helping to improve consumer price and quality perceptions of the SPAR wine range,” he added. 
“We are delighted with the success of the Festival, and following this achievement, we plan to roll this out again at a similar time next year,” concluded Lewis. 

The Wine Festival was rolled out across SPAR’s 2,100 licensed stores and had extensive marketing support including consumer press advertising, POS material, in-store tastings and PR.

Ends

For further information please contact:

Eimear Andersen

Tansor PR

Tel: 01727 800166 / 07855 362 680
Notes to editors

SPAR (UK) Ltd
SPAR is the UK's leading convenience retail group with 2,600 stores, 50,000 employees and a turnover in excess of £2.6 billion.

Established in the UK in 1957, SPAR has a long heritage of supporting independent retailers.

SPAR is a symbol group which means individual SPAR members remain independent but enjoy access to collective buying and the marketing power of a strong corporate brand
